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The March 2026 Clarity Omnibus survey was conducted from February 26-March 7th via national online 
public opinion panels. 1,004 respondents were matched to the voter file. The margin of error of this poll is 
+/-3.1% at a 95% confidence interval.

Attention checks were employed in the survey and respondents who failed attention check questions were 
removed from the sample.

Responses are weighted to a national universe of likely 2026 General election voters using factors 
including age, gender, race, education, geography, and our 2026g Turnout model.

Methodology

https://www.claritycampaigns.com/what-we-do/modeling
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Do you support or oppose each of the following policies?

● Tariffs on CA and MX: Adding a 25% tariff (import tax) on all goods, including food and 
gasoline, imported from Mexico and Canada. -33%

● ICE and Social Media: Pressuring social media companies to turn over information about 
users who are suspected of protesting ICE. -27%

● Nationalizing Elections: Moving to nationalize elections by directing the federal 
government to take over the administration and oversight of the voting process. -26%

● Mass Deportations: Deporting all people residing in the country without legal status, 
including those who have not been accused of any additional crimes. -4%

● National Guard: Deploying the national guard to cities like Washington DC or Chicago 
to address crime. -3%
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Our Partisanship Model predicts likelihood 
that an individual self-identifies as a Democrat. 
Learn more.
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Our Economic Anxiety Model predicts 
likelihood to be facing economic struggles among 
registered voters nationally. Learn more.
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National Issues

Our Climate Change Priority Model predicts 
attitudes toward the urgency of climate 
change. Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models
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Our Choice Support Model predicts likelihood 
that an individual believes abortion should be 
legal. Learn more.
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Our Likely College Model predicts likelihood 
to hold a four-year college degree. Learn more.

Demographics

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Our Religious Services Attendance Model 
predicts likelihood that an individual attends 
religious services frequently. Learn more.
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Demographics

If Protestant N = 354

Our Religious Services Attendance Model 
predicts likelihood that an individual attends 
religious services frequently. Learn more.
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Demographics

If Atheist/Agnostic N = 215

Our Religious Services Attendance Model 
predicts likelihood that an individual attends 
religious services frequently. Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Our Likely Gun Owner Model predicts 
likelihood to own a gun or live in a gun-owning 
household. Learn more.

Demographics

https://www.claritycampaigns.com/what-we-do/modeling/national-models
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Our Likely Retired Model predicts likelihood 
that an individual is retired. Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models
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Contactability
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Media Consumption

Our Frequent Social Media Model predicts 
likelihood of using social media for at least an 
hour per day. Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models
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Our YouTube User Model predicts likelihood of 
watching 15+ minutes of ad-supported 
YouTube daily.  Learn more.
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Media Consumption

1%

Our Daily Streaming User Model predicts 
likelihood of watching an ad-supported 
streaming service daily.  Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Media Consumption

Our Daily Streaming User Model predicts 
likelihood that an individual watches an 
ad-supported streaming service daily. 
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0%

Our Frequent Broadcast Viewer Model 
predicts likelihood of watching live broadcast TV 
programming at least a few times per week.
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Learn more about our Omnibus survey

contact@claritycampaigns.com


